
2025 Diversity and Inclusion Goals and 2021 Progress
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2025  
BIPOC Goals

Reflect markets  
at ~36% Increase by 50% Increase by 50%

On track On track On track

2021  
BIPOC Progress

1/1/21 – 27%
12/31/21 – 30%
   11% Increase

1/1/21 – 17%
12/31/21 – 20%
   18% Increase

1/1/21 – 16%
12/31/21 – 18%
   13% Increase

1/1/21 – 25%
12/31/21 – 27%
   8% Increase

2021  
Female Representation

1/1/21 – 46%
12/31/21 – 46%

1/1/21 – 45%
12/31/21 – 44%

1/1/21 – 41%
12/31/21 – 42%

1/1/21 – 47%
12/31/21 – 47%

Content Teams: Increase the 
diversity of our content teams (news, 
digital and marketing employees)  
to reflect the aggregate BIPOC* 
diversity of the communities we 
serve, which is ~36%.

* N/A = not available or not disclosed

* BIPOC = Black, Indigenous, and People of Color

Content Leadership: Increase BIPOC 
representation in content leadership 
roles by 50%. 

Company Leadership: Increase 
BIPOC representation across all 
management roles within the 
organization by 50%.

ASIAN
BLACK OR 
AFRICAN-

AMERICAN
HISPANIC 

OR LATINO WHITE OTHER N/A*

2021  
All Employee 
Representation

3.0% 12.0% 9.9% 70.0% 2.3% 2.8%

that guide the way we inform and represent the 
communities we serve on all platforms.

Company Leadership: We believe in the power of having 
diverse perspectives in leadership positions at the Company 
level, which studies have indicated leads to better decisions 
and outcomes for our audiences, customers and employees. 
We believe that increasing diversity within our leadership 
ranks provides both a competitive advantage and 
reinforces the inclusive culture that is core to our values.

Through our efforts, by the end of 2021, we achieved 
double-digit growth in BIPOC representation in content 
teams, content leadership and company leadership during 
the year.  

We have more work to do, but with the support of our 
Board of Directors, management team, station 

management and input from our Diversity & Inclusion (D&I) 
Working Group, we are on a solid path to increasing 
representation at TEGNA and reaching our objective of 
being as diverse as the dozens of communities we serve.  

To reach our goals, we are 
actively seeking diverse talent 
through recruiting and 
professional development, 
investing in a multiyear Inclusive 
Journalism program, requiring unconscious and implicit 
bias training of all employees and gathering regular input 
from our 17-member D&I Working Group led by our Chief 
Diversity Officer. We are proud that the Human Rights 
Campaign named TEGNA a best place to work for LGBTQ 
equality for the fifth consecutive year with a score of 100 
on its Corporate Equality Index. 

TEGNA 2021 ESG Report 26




